
Fundraising 
Workshop



•  Name

•  Place of employment

•  Campaign & if you are new or returning

•  Why you are participating

Share in the Chat:

Welcome

Agenda:
•  Quick intro to ACS & mission

•  Fundraising tools and resources overview

•  Open forum led by former MWP ambassadors



200 communities

As a Men Wear Pink Ambassador, you hold the power to lead the most influential men and those who 
identify with masculinity in communities across the nation in the charge to help end breast cancer as we 
know it, for everyone.  This year approximately 2,500 ambassadors will participate in over 110 campaigns.

2013: started in Jackson, TN 2022 = 2,400 candidates $11+ million raised

Men Wear Pink Overview

2023 Michigan Campaigns: Ann Arbor, Metro Detroit, Mid-Michigan, Oakland County, West Michigan



Why We Fight



The American Cancer Society is the nation’s nonprofit leader in the breast cancer fight. We are the only nonprofit with 
over 1 million  volunteers and have impacted 55 million total lives each year. We are putting 100+ years of cancer-
fighting experience to work through investments in breast cancer research, ensuring greater access to quality care, 
influencing public policy, and providing patient support.

We Are Working to End Breast Cancer as
We Know it, for Everyone.

National Impact Michigan Impact



Achieving Goal

1. Make a Plan
2. Build a Team (optional, but helpful)
3. Use your Available Tools & Resources
4. Have Fun

Fundraising Goal  =

Average Raised    =

$2,500 Minimum

$3,300 / Ambassador

How Do We Get There?



DIGITAL FUNDRAISING 
TOOLS



Download the
FUNdraising App

Manage your entire campaign all 
through the app on your phone:
• Share your story, customize your 

page with your picture.
• Accept credit card and check 

donations.
• Send thank-you emails.
• Check your progress.



Fundraising 
Dashboard

Access your ACS Fundraising 
Dashboard after signing into your 
account.

Personalization is important!  This 
is the page people will go to and 
donate or read more on why you 
are involved.

You can access this all through 
the ACS FUNdraising app 
available for free in the app store.



Online Fundraising Tools
• 55% of all revenue is raised online

• Ambassadors who fundraise online raised an 
average of nearly $2,000 online

• Ambassadors who send emails raised $133% more
• Email senders raised $3,002 on average. Non-

email senders raised $1,289

• Ambassadors who make a self donation raised 91% 
more than those who do not
• Self donors raised an average of $2,362. Non-Self 

donors raised an average of $1,234.

• Ambassadors who connect to Facebook raise $500 
more on average than those who don't
• Facebook fundraisers raised an average of $1,989 

compared to $1,451 of those who did not.



• Quickly connect your fundraising 
dashboard to a Facebook Fundraiser

• Easily share your Facebook Fundraiser 
with friends, family & colleagues

• Invite Facebook friends to donate
• Track fundraising progress
• Increase fundraising goal
• Update fundraiser cover photo
• Thank donors through Facebook by 

commenting on donations

Facebook Fundraising
1)

2)

3)



Sign Up Online

Set Up Facebook Fundraiser

Send One Email

Make a Self Donation

$2,500+

10 Minutes to $2,500

7



TAKING YOUR 
“FUN”DRAISING
TO THE NEXT LEVEL



Omar A. Sims

Tips for a Successful Campaign:
• Have fun, be creative, be yourself
• Utilize your network
• Turn no into something else

Executive Community Liaison 
Health Alliance Plan (HAP) in Flint

2023 MWP of Mid-Michigan Co-Chair
2018 MWP Ambassador
- Raised $9,000+ (no social media)



Roger Burnett

Tips for a Successful Campaign:
• The Hidden Value of Matching Funds
• Tee Shirt Fundraising – I can help!
• The Sales Guy's Method to Fundraising

Founder
Social Good Promotions

MWP of Detroit Alumni & Volunteer Coach
2021 & 2022 MWP Ambassador – Raised more than $20,000 in two years



Matt Bingham

Tips for a Successful Campaign:
• Utilize your existing partnerships/contacts 

to see what they can do to help
• Use your influence on social media
• Have fun, create/keep relationships 

to  grow your campaign for next year

Morning Host of Z93 The Rock Station
Cumulus Radio in Saginaw

2023 MWP of Mid-Michigan Co-Chair
Back to Back MWP Mid-MI Champion

Men Wear Pink Ambassador:
2019 - $4,003
2020 - $7,002
2021 - $11,327
2022 - $16,591



OPEN FORUM
Share your ideas!



QUESTIONS



NEXT STEPS
• Have you registered yet!? Get registered and make a self-donation by September 1

• Create your plan BEFORE Kickoff
• Connect with Alumni/ACS Staff if you need help building your plan

• Know your WHY & create your pitch

• Join the Michigan Men Wear Pink Facebook Group to stay connected with other Ambassadors 
https://www.facebook.com/groups/mwpmichigan

• RSVP to our Michigan Men Wear Pink Kickoff – 9/20/23 at Detroit Pistons Performance Center.  
RSVP here: https://form.jotform.com/232273966958170

• Look up your local Making Strides walk to see the mission in action: www.makingstrideswalk.org

https://www.facebook.com/groups/mwpmichigan
https://form.jotform.com/232273966958170
http://www.makingstrideswalk.org/


Resources
• Ambassador Toolkit
• Cancer.org/fundraisingideas
• Your campaign staff and volunteer leads

https://rise.articulate.com/share/Xsnz9LDP-ElnxRD-bZu-oay7ZELTQigF
https://brandtoolkit.cancer.org/BMS/search/?q=real+men+facebook&assetId=16836&shortcutId=1182&category=1212&panel=info


Every Dollar Counts in the fight

$65 $100
can help 

people  find 
hope and 

support online.

$10
can help people 

facing breast 
cancer connect 

with trained 
survivors.

$25
can help connect 
someone with a 

Cancer 
Information 
Specialist.

$40
can help provide 
hope in the form 
of one free night 

of lodging.

can help provide
two free rides 

and invaluable 
relief.



THANK YOU!



Coordinate a fundraiser at your business



Host a Fundraising Event



Partner with Local Businesses
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